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Shake rattlesand roll:
Skatmg tots avideo hit

THEYRE the raller-skiting
babies who have stolen thie hearts
of millions:

Thecommercial for mimeral
water brand Evian, which
Fesatires more than 100 tels
performing stunis io the heat of
hip-hop muosic, has been watched
MK 12 million times on
internet video site YouTube,

It sereened onctelevision in
France, Belgium and Canada
earlier this month, but it is
unclear if there are plans to air it
in Ausstralia, y

Michael Gracey and Peter
o are thie Sy directors
behind the 60-second Kl clip, b
Gracey, 33, said trying to make a
fin with 134 babjes was “basically
VELY ding”.

Yo hind yourself rattling
rafiles, singing. basically acting
like a complete and witer fopl 1o
ged e baby 1o loeok one way or to
smile or look down. [I:sa'-'-el?r

ing process” he sa

The pair sivot the background
for the clip in Methourne ~ mostly

in the Reral Bedanic Gandens =

later using digital techinology to
miake the seenery resemble Mew
Wirk's Central Park.,

They flew to Prague, in the
Czech Eepublic, (o cast and film
babies aged between sixand eight
months,

Finally in Losvdon, they usod o
digital technology called "muotion
-l:-a ll.r:tl:' e superimpose the

5" faces and arms onto
anl.mal:un ased on the
myoverients of doncers recorded

umping over fences, doing
i, ﬁ?ﬁ:ivsandhmal:ﬂancing
Sampson, chief executive
of sdvertising agendy Log Burnett,
said launching a carnpaign vicalhy
had become a safe way for clicnts
1o test an ads appeal before
thi financial commitment
1 pat it o tilevision,
Launching online is no longer
niche becanse for many people,
laeiE compaber is row their miin
screen,” he said,
He zaid the ad tapped into one

af thie thrse suconss secnets of
advertizing, which are “sex,
pies and bahies™. “Eve e

et s canle babies =il rs
our defences and basically shids
off our critical bullshit detectors.
This aclis interesting becxsse its
catte and weird at the =ame time.”
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video onour
wabsite




